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Abstract

This study analyzes how Korean apartment suppliers in the 1960s-70s employed visual materials in newspaper advertisements to persuade
consumers and frame new images of dwelling. Based on 348 ads from four national dailies (1967-79), visual elements are categorized into
building-related (floor plans, bird's-eye views, exterior and interior images) and non-building-related (price tables, maps, human figures).
Findings show that floor plans declined as mentions of model house appeared, living rooms symbolized modern lifestyles, maps emphasized
locational value, and family images reinforced the nuclear household. Unlike prior research focusing on text, this study foregrounds visual

strategies, revealing how apartment ads mediated between supply-side ideals and consumer practices during Korea's modernization.
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Figure 1. Number of advertisements analyzed(cases)
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Figure 2. Classification of visual materials
in apartment sales advertisements
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Figure 3. Konyangsa, ‘Bangmaega(Houses for sale)’,
The Chosun Da/'/y Feb. 07. 1929. p. 2.
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Figure 4. Shibata Land & Buﬂdlng Co., Keijo branch,
New housmq pre-sale, The Chosun Da//y Jun. 30. 1940, p. 1
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Figure 5. Seoul metropolitan government,
Seobuichon-dong apartment tenant recruitment,
The Chosun Daily, Jun. 4. 1967., p. 2
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Figure 6. Ratio of building-related
visual materials by year(%, made by the author)
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Figure 7. Ratio of advertisements featuring floor plans and

model house mentions by vear(%, made by the author)
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Figure 8. Ratio of non-building related
visual materials by year(%, made by the author)
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Table 2. Representative cases of location maps
and their appeal points
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Figure 9. Examples of human figures
(drawn by the author)
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